Maria Schumann
New York, New York  347.731.6113  Schumannm6@gmail.com
												

Skills: Excel, Word, PowerPoint, Word Press, Copy Editing, Copy Writing, Drafting, Editing, Proposal Writing, Web Writing, Adobe Creative Suite, Camtasia

[bookmark: _GoBack]	Languages: German
	
Professional Experience										

LeaDNA, New York, NY, Digital Content Writer 		                          January 2015-Present
· Writing, editing and proofreading creative content for LeaDNA blogs and e-book
· Drafting email marketing blueprints as part of LeaDNA’s automated email campaigns
· Creating and designing online help tutorials using Camtasia software 
· Scanning LeaDNA platform for bugs and working with software developers in improving software 
Carbon Credit Capital, New York, NY, Communications & Business Coordinator      July 2014-Nov. 2014
· Supervise technical and visionary aspects of educational outreach. Create RFP’s and write pitches for carbon credit sales and educational outreach campaigns 
· Design and develop all creative content on social media platforms to drive CCC’s sustainable development initiatives while implementing business and communications proposals aimed at solidifying corporate and NGO partnerships
· Conduct analytical research on international climate change policies, risk management, carbon finance and sustainable development in emerging countries to ensure CCC’s international CER projects maintain accredited development standards such as CDM, VCS and Gold Standard 
· Schedule conferences and direct weekly sales and educational outreach projects
Formula Street, New York, NY, Marketing Manager Heineken       	  	February 2013-March 2014
· Organize Heineken NYC sampling program by managing 90% of events scheduled for execution to ensure effective performance from employees
· Increase sales and visibility of Heineken portfolio by directing HNK Market Management team to implement successful marketing campaigns such as Dos XX MIM and U.S. Open aimed at expanding sales and securing account retention through market research, competitor links, and consumer psychoanalysis
· Gauge and evaluate local and national market sales trends via media and communications research, and increase brand exposure by 40% while diminishing competitor activity at key accounts by generating qualitative event results utilizing Excel spreadsheet analysis, and Power Point assessment
On The Mark Promotions, New York, NY, Brand Manager     	          November 2012-February 2013
· Manage account budget, supervise marketing programs, and perform marketing research aimed at increasing sales and brand prominence of Anheuser Busch and its Belgian portfolio
· Design time sheets for accurate budgeting and salary, record account receipts and file account documentation aimed at securing the business of key accounts
Legacy Marketing Partners, New York, NY, Field Manager              	    May 2012–February 2013
· Coordinate and supervise promotions by managing account expenditures via Excel, and conducting research on brand development, market analysis, and competitor activity
· Amplify sales 30% by facilitating brand advertisement and communicating with management through organizing database files, generating sales oriented recaps and initiating new goals for maximum product exposure 
Education											
Stony Brook University, NY, B.A. Political Science	                                                                     December 2011	  	     		                     
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